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Social Media Reporting

Reviewing Social Media Research
data and

writing (j
actionable Qualitative
insights that 7%
advance
client goals

Quantitative
25% |

Using the tools
available to produce
graphics that illustrate
the data
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Social Media Reporting

What do you know about your client and
their overall business?

What are the questions you’re trying to answer
with this report?

What is the best way to go answering the questions
being asked?

Who is receiving the report?




Social Media Reporting

What do you know about your client and
their overall business?

Understanding the larger picture can help

you provide context to the data.




Social Media Reporting

What are the questions you’re trying to answer
with this report?

Make sure the questions you’re trying to answer

are clear to you because there’s nothing worse

than doing hours of work to hear,

“That’s all great but what we asked you to do was X.”




Social Media Reporting

What is the best way to go answering the questions
being asked?

What are the data sources you can use?

How should the report be structured?
What graphics will best tell the story?




Social Media Reporting

Who is receiving the report?

It's important to get a sense of the audience that will be receiving
the report so that the content can be framed in a way that will resonate
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Social Media Reporting
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social media monitoring
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\\ Simply Measured

Brand Tweets and Engagement

Brand Tweets Total Engagement

Twitter Engagement Megaphone

What happened?
How many impressions
) How many people could have been
’ How many times could have seen generated?
How many unique did these people these Tweets?
people engaged engage?
with your tweet?

Brand Tweets
Total Engagement

What started it?

B G S G G Sy

5,071 8,200 13,329,576 81,362,264
2,060 Tweets Sent by Unique People Total Engagement Potential Reach Potential
@ietblue ,

Impressions Engagement Breakdown

66.5 Tweets Per Day all followers' feeds.

@replies (to @jetblue) Retweets Mentions

6.1

Impressions Per
Person Reached

Total Engagement

& o 5 i" 0t AS’,, ‘{’4,? \’.\‘{’ ,_,\" q(’ﬁ\" R’A,.\”Aa,?hi’g\ Qﬂv,&(’ﬁ\.’ \’ (’ AS’ 4,\" ‘i’g\
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\\ Simply Measured

Total Account Followers

Potential Impressions Analysis

Followers Added Total Followers

Total Potential Impressions Brand Tweets User Tweets

T [ 15.0M

100 7|

Followers

400 10.0M

Followers Added

Total Tweets
L
T

Potential Impressions

200 | [ 5.0M
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Mentions and Brand Tweets by Day and Time

Monday Tuesday Wednesday Thursday Friday Saturday ™ Sunday

Brand Tweets by Type

Engagement Per Tweet Tweets Sent

Mentions

Retweets

@Replies

Brand Twaets

Normal Tweets

1 1 2 3 a 5 6 7 a 9 10 11 12 1 2 3 4 5 6 7 8 9 10 11
AM AM AM AM AM AM AM AM AM AM AM AM PM PM PM PM PM PM PM PM PM PM PM PM

Time of Day
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Social Media Reporting

Facebook Engagement Megaphone

How many unique
people did we
engage?

What started it?

Your Page Posts.

31,774

54

L Posts.
6% = People Talking
160

) )
) )
User Mentions )
C etedme 1)

Total Reach & Engaged Users

Engaged Users

Total Reach

How many times
How many peaple were these stories
saw a story from or seen?

about us?

How many times
did these people
engage?

46,353 2,502,668
Stories Created Total Reach

wiw -13% W/W
% M/M

7,360,772

Total Impressions

54.0

people Reached
ed

Person Reac hed

6.0K

Engaged Users

2.0K

What happened?

Top Posts

Top posts sorted by
Consumptions
(items Clicked) Post Co

New Fans
(Page Likes)

Eu 75.0K
8
25.0K
o \vv“\V\ \VV“V\”'
RGC & v" IO &v' v" FELLy
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Engagement Details
Total Stories | 23.7K
Likes
Comments 9,513
Clicks (bit ly)

Shares [B 5,611

Averages Per Post
Stories per Post I 435

Likes per Post
Comments per Post [ 175
Clicks per Post

Shares per Post 159

WWamning! You have more than 500 posts. Sorting may take a few minutes.

95.1K

1,760

Consumption Totals

Photo Views

Video Plays | s4a

Link Clicks 4,473

Other Clicks

20.3K




Social Media Reporting
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Dashboard Configuration Help

Car - Brands - (Total # of posts: 16998)

Cars - (Total # of posts: 854)

) TWEET FROM: COLINBOWEN

Vi

2

0 1000 2000 3000 4000

Number of Posts

Posted on Jun 12, 2008 at 6:22 AW

Toyota & Anderszon dies in
twitter.com/ColinBowen
TWEET FROM: CNETAU

Posted on Jun 12, 2008 at 5:46 AM

Toyota

6t plug-in 10: Toyola
ig-.. it V5umn
Jrcs: twitter comicnetay

TWEET FROM: EVISOS

5000 6000 7000

Flickr Video - (Total # of posts: 1341)
500

= 400

SIS0 JO JaquinN

0
Apr1{12:00 Al)

Apr 11 (12:00 AM)

[l Flickr Video Launch

Apr21{12:00 AM)

Dell

product phone digital black

OIS QN O

sale drive read numbe

does card apple oo onli
g

shipping mobile

intel

pro

video company

products laptops led u

today great

information look problem notel

hard

Posted on Jun 12, 2008 at 5:16 Al

honda biz nc b

twitter. com/evisos

TWEET FROM: ONLINESHOPPING

River Top 10

#Cah - (Total # of posts: 1869)

. 6
radian
social media monitoring
Welcome, Demo Account

Posted on Jun 5, 2008 at 2:01 PM

Untitied Media Viewer

Surveillance Video Captures
Graphic Hit-and-Run

View Count
Comment Count

Unique Commenters
Engagement

Topic Profile: Cars

Sentiment
On Topic Inbound Links

> ¢ Densssssssmm——— ()

nacol - 120

#- SURVEILLANCE VIDEO CAPTURES GRAPHIC HIT-AND-
RUN

==

View Count
Comment Count
Unique Commenters
Engagement

NI'D

D uct o —

s QI

Score Influencer D D a ® | ®

100 Autoblog 8 1262 955 2 19)a
94 Australian Car Advios | Nex 2 1158 529 4 2apd
91 Leffane 2 123 5 35
91 The Truth About Cars 61 553 4 15

91 AutoblogGraen 44 256 2 83

90 manfo 13 792 25
89 Autopia 1® 730 508 5 14
83 Prius orums 26 242 1713 2 4
80 GMinsideNews Forums 74 2525 1570 4 1

76 EanhChampion org 14 100 83 2 84
75 ThumperTalk 249 3005 2267 2 0
74 Car Lust 10 7 13 4 14
74 AutoRacingSport com 49 225 86 2 12
72 Tojota Forums = Toyola N~ 245 138 978 2
m for | Top10Infiuencers | v | [ | Only include on topic posts
Cars - (Total # of posts: 24823) - X

EEE

(3) Toyot |
%Y |

FFF@@

o
n
=4
=3

400 600 800 1000

Comment Count

1200 1400 1600 1800

River




¢ . .0
ocial Media Reporting rdglmdﬂ

ragian shboard  Configuration Help  Video Tutorials —:‘f- o 48D n [ 3 | @ [ Welcome, Aref Jdey FD i
« Dashboard 2

[ Infographics - (Total # of posts: 51614)

Infographics
TWEET FROM: B2BENTO Following
farmville iphone 3 i time Followers
Infographlc // Postad on Sep11, 2010 at 7 1 Updates
story ads  internst google mashentartain ~ mashabli Infographic : Quickstart Guide to Social Media for Business Santiment
http:ibit lyctdfi
read advertising mobelix Apps Bverage millions l :

stack fastcodesign banner growing social guykaw

video facebook

mobile

design

trending farming

1w Source: B2Bento (twitter.com]
daily massive playstation infographics best rea TWEET FROM: ROBERTRUGAN Following
Followsrs

= Posted on Sep 11, 2010 at 7:40 PM Updatas
j FarmVille vs. Real Farms [INFOGRAPHIC] http:/ibit ly/dkezch Sentimant

great actual fastcompany media news plugged

wondered farms wirtual country data look wi

stats interesting

= Infographics - Total # of posts: 518141
#p Infographics - (Total # of posts: 51814)

Infographics - (Total # of posta: 51814)

3200

English |m— 2800 Cther
Dutch L N 7442 1 14.3%
A y Dh n 2400 Farms [infc i
rench § = United Kingdorm
Portuguese § 5 2000 2031 :9.9%
Gaan g = Conad
S 1600 P
dapanese ) > ﬁé Australia
Italian < 1200 B13 :1.6%
Russian 1 Metherands
Chiness 8O0 778 :1.5%
Swedish % Hungary
Korean 400 765 1.5%
- United States India
Finnish o 38132 : 73.5% 749 - 1.4%
Aug 12 (5:00 AM) Aug 19 (5:00 AM) Aug 26 (5:00 AM)  Sep 2 (5:00 AM)  Sep 8 (5:00 AM)
. Topic Trend
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radian’

social media monitoring

Social Media Reporting
'ﬂadim Configuration  Insights Manager  Heslp

¥V Keywords and Keyword Groups

Topic Profiles ~ Account Details  Projects  Source Filters  Alerts

() Simple (e Advanced features
o &)

poic Profile Manager Choose / Create Keyword Group Choose a Group Type
Tha Topic Profile Manager allows you to review existing Topic Profiles or create new by cting ‘Add Nane! | J
e 1ij ad W i a (EMY usane & far wvour overall clis = s S T
Estimated Monthly Wolume (EMV) usage and limits for your overall client as per your purchased aditic Include cortert that CONTAINS any of the following keywords:

Topic Profile D 43773

Topic Profile Name
. [

Topic Profile Owner

Vistilty | 1] [Add ) [ Edit | [ cCopy | [ Move | | Delete |
Created Date  05/26/2009
e Eiem - AND CONTAINS any of the following keywords:
Estimated Monthly Volume 18,800
Status  Active y
Insighs [ Mans
PO# or Biling/Client Code
Languages .
Auailable Languages Selectsd Languages
Spanish
Geman I | Add | | Edit | [ Copy || | | Delete |
Italian e .
Media Types _ Ensure content DOES NOT CONTAIN any of the following keywords:
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Social Media Reporting radian’

social media monitoring

CIOUd How We Help B3 What We Sell B See Demo B3 BECELEEIE Training & Support E3
Social Media Blog Ebooks Case Studies & White
Learn about social media best We'll give you the thought leadership F:CFZ'E"S
practices, social strategy and sacial you needto bestuse social mediain Gt 3 better understanding of how
marketing news from the leaderin your business. Read Mare = d

aur customers are getting the most

social media marketing. Read Mare = from Radians. Read More =

Videos & Presentations Social Media Bootcamp Social Scorecard

Find out about our latest product Learn the top social media tactics, Benchmark your arganization’s social
offerings, see interviews with our terms and tips that matter to your maturity with the Social Scorecard.
team, and more. Read More = brand. Read More = Read More =

.
/
e 7
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Social Media Reporting cysomst MAP

Social Media Activity

BuzzGraph WordCloud

g

253 Overall Mentions

Total Mentions. o
o, 457
©. ©: g | -
Blogs Forums les Qi 5 ing 3
@

113 36+ B ums D e ;7markety
Twitter &J T\ / e banyan
- mosardnch

me

Blogs

4 Blog Post Mentions sentiment

Mentions
- @@ Favorable Tweets
| || I 113 Tweet Mentions By Gender Top Countries
{1} III (1]
R 25.D: 5 Fo

8 |I I N Mentions
o * o @ @ = USA 83.1%
4 6.9%

0.6 other
Tweets / day E [*0 Canada 5.6%
Top Countries Geography By Gender By Age 0.03 @ UK 4.4%
= UsA 50.0% ST 3 Tweets / hour 1 “
[#l Canada 125% 'W‘ : ol m .IIl_I is niallen = i1

= Neterands  12.5% 7 12-Sep 230 28.01 5 Feb

B Australa 125% v @

= Finland 125%
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Twitter
Tweets

Most Authoritative
Most Retweeted
Top Sources
Reach
Popularity
BuzzGraph
Word Cloud
Hashtags
Entities

Geo Search
Demographics
User Details
Compare Users

Sentiment Summary

Social Media Reporting

2
8

Facebook

Wikipedia

+ Google+

sysom oS 'V‘IA‘.P

ShaunMarker | just ousted @iherealjasonb as the mayor of Banyan Branch on
{@foursquare ! hitp:/i. co/keXuzmMK
18-0ct-2012 11:31 AM == s

postah @allisonmilton Hey!! I'm working at Banyan Branch. How're things??
17-0ct 2012 19:21 PM | s

blogsir How To Make Twitter Backgrounds for the New hitp.//t.co/HouPSexh | Social Media

’ . Agency | Banyan Branch: hifp.//fL.co/g6TgEkOu
16-0ct-2012 19:21 PN B0 s

/KME4ug39

w megcarpen RT @jcroft Banyan Branch here in Seattle is looking for a developer: hitp//t co
a @ 08-0ct 2012 15:03 PM | s

croft Banyan Branch here in Seattle is looking for a developer: hitp-/t co/kMB4uq39
08-0ct-2012 15:00 PM == soms

johnhcook RT @geekwire Job of the Day: Banyan Branch is looking for a back-end

developer hitp/fi.co/0LrozAJk GW Job Board: hitp:/i.co/AgbnJshT
05-0ct-2012 15:50 PM == oo

5

vy
CONFIDENTIAL/ 18 s
1n



Social Media Reporting cysomst MAP

Modity Query [ Add Filter v

Enter New Query Timeline
Demographics
"Banyan Branch" Sub Keywords
BlogSet
Language
Damain

Use boolean syntax clear query

from [8/7/2012 ~ | to (2152013 | save || remove filter
Tip: try boolean query constructor last 3 days week 3I0days January 90 days six months lastyear
Countw|| ist of 2-letter country codes Add Country
Province Any |E| City
Age MinlE‘tD MaxlE‘ Gender both genderleI
[ save ” remnawve filter ]
Language |L|:l of 2-letter language codes Add Language

[ save ” remaove filter ]
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Social Media Reporting

radian’ yeomit MAP

social media monitoring

Ed
Q Export Report % C SV Export
Exportresults 1to 20 |Z|
Format | HTML |v) Include sentim ARy

L 1010
Number of tems |w| 1to 100
e download cs 1to 250

Expart Method XML Summary . Email
XML Detailed = 1to 500
Include Workfiow POF Random sample of size 3000
Random sample of size 5000
C8v

| Download || Cancel |
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Data Sampling

If in 2010 there were
137,263 registered voters

Registered Voters in 2010

a statistically relevant Actual e
sample for a survey was Sample, possble
1,824 people for 99% +/-3 1,824 135,439
accuracy. e s

!

Find Confidence Interval
Confidence Level:  ©95% (199%
Sai
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Reporting

There’s typically a series of things the client wants to look at and by
now you should be able to rank them in terms of importance so
where do you start:

MOST IMPORTANT ‘ least important

OR

MOST VOLUME ‘

least volume
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Channel Analysis

Looking at which
channels the data is Blogs,
coming from can help 9,996
you prioritize where to
focus because of what
we know about each of
these channels

Media Type Example

Forums,
9,611

News, \
1,781 Twitter,
3,602
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Data Sampling

e Blogs: Longer content and the source of a lot of junk
because of SEO and Affiliate campaigns

 Forums: Easy to identify affinity groups and real
exchanges

e Twitter: Easy to read, always evolving and while there’s
ads there’s also a lot of real people

* News: We do social media research so unless a client is
really interested a cursory review is fine

e Others: Taken case-by-case
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Data Sampling

Because of these

e & ez —= = = [
Nk A= =
LA - Basnrn ;I
E‘L Sort Filter f Textto Remove PivotTable
. Advanced | Columns Duplicates ™

F Z B 08 A @ @
Insert AutoSum Recently Financial Logical Text Date & Lookup & Math More

Function ~ Used ~ = ~ Time ~ Reference = & Trig ~ Functions -
Function Library

il @Sy )

Column  Line Fie Bar Area  Scatter Other
- - - - - - Char‘ts -
Charts

|
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Data Sampling

We know there’s going to be junk data in our sample and
you're not going to get rid of all of it because of the long tail:

9000
8000
7000
6000

|
/
/
5000 /
/
/
/

4000
3000

Seriesl

2000 }
1000 4’_/
0 T T T T T ) T T T T T T
I S IR S R S S I TS B C I AN
AV AV AV SO K P NN Y NSNS
VAT SV o> <O <0 L L L L L L

Qo
NN N &S S 6 & &
SR A G O
Y &@0 /\Qg‘y,\\s 9
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Data Sampling

shopgala.com
shopping.buddhameditation.net
shopping.buddha-quote.org
shopping.buddhateachings.net
shopping.buddhism-beliefs.org
shopping.buddhismdharma.net
shopping.buddhism-for-beginners.org
shopping.buddhistmeditationretreats.net
shopping.freebuddhistbooks.org
shopping.goodwanday.com
shopping.how-to-meditation.net
shopping.meditations-for-beginners.org
shopping.multisiteblognetworks.org
shopping.multisitenetworks.org
shopping.sinkadee.net
shopping.sukjaidee.com
shopping.vktechhost.com
shopping.whatisbuddhism.net
shopping.wowreadyweb.com
shopping.wowreadyweb.net
shopusaireland.blogspot.com
shortaday.wordpress.com
shortcuttopleasure.com
shortsalesblueprint.com
shoutautomation.com

R e N R = R R e e e N e R e N e R e R e R = R R S R e R =

adelarubio.com

adenverguide.com
admharvestcelebration.org
ador-a-bull.blogspot.com
adozeneggs.com
adpr225.wordpress.com
adsforearth.wordpress.com
adtoday.blogspot.com
adultflashgames.biz
adunofitu.wordpress.com
advantage-expo.com
adveganture.wordpress.com
adventures-in-country-living.blogspot.com
adventuresinpickystomachs.wordpress.com
adventuresinpraha.wordpress.com
adventuresoflizz.wordpress.com
adventuresuncharted.wordpress.com
adventuretouae.wordpress.com
advocatusatheist.blogspot.com
aellensroundleafbat.wordpress.com
aereal.org
aeshnayemenensis.wordpress.com
aestheticamagazine.blogspot.com
aestheticthought21l.wordpress.com

R e N e e e e N e e N e N e R s N e N e R e R e N s N e N e N R N
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